Addendum #3
Questions and Answers for RFP# 1008-001
Professional Consulting Services for Customer Satisfaction & Awareness Research
Q1:  Does our firm need to be HEDIS certified in order to administer the HEDIS survey questions?

A1:  A certification is not required; however, it is our expectation that the contractor would be familiar
       with HEDIS standards and methodologies.

Q2:  Do you have a specific amount budgeted for this project?

A2:  The District dba Central Health does not have a specific amount budgeted, but is looking to the 

        Proposer(s) to identify the required budget based on the services being sought.
Q3:  My firm is based in Louisiana and is designated a HUBZone business – will you accept this 

       Certification if you allow me to bid on the contract as an out of state firm?

A3:  Please refer to Exhibit C:  Historically Underutilized Business (HUB) Form in the RFP document

Q4:  Please confirm that the expectation is that there will be 10,000 surveys conducted per year?  And,

       please expand on whether this means that Central Health will provide 2,500 names per quarter and

       whether Central Health is expecting 2,500 completed surveys per quarter for a total of 10,000 

       unique respondents?

A4:  Central Health will provide the names of the clients to the contractor.  It is the expectation that 
       the contractor complete 2500 surveys.

Q5:  How many unique service points are there for MAP participants?

A5:   Please refer to page 12 of the RFP.

Q6:  What is the total number of MAP participants?

A6:  Current enrollment is 18,000.

Q7:  Do you know what percentage of MAP participants have land-line telephones?
A7:   Unknown.

Q8:  Is Central Health committed to only using NCQA HEDIS surveys or is Central Health open to survey 

       designs using similar standards?

A8:  Central Health prefers to use HEDIS.     HEDIS is the standard tool and is based on proven practices.

Q9:  Please expand on the HIPPA requirements expectation.

A9:  The Contractor is expected to follow all state and federal requirements, and the Contractor will sign an

        Agreement with Central Health regarding the privacy of patient demographic information.

Q10:  What specific insurance is required for this RFP?

A10:  The insurance requirements will be determined by the Attorney’s Office.

Q11:  For Goal 2 – Did you have a particular sample size in mind, or do you want the bidding organization

         to make a recommendation?

A11:  See page 14 of the RFP solicitation.  Sample size of 2500.
Q12:  Will the sample be “newly” drawn each quarter with different clients or are you expecting that 

         the same  clients will be interviewed quarterly?

A12:  There may be a combination of both – it depends on the services being surveyed at that time.

Q13:  What proportion of the telephone numbers can be expected to be correct and working?

A13:  Unknown

Q14:  Do you expect the Contractor to try to find through directory assistance or some such device, a  
         working telephone number for the client if their phone number does not work?

A14:  No.

Q15:  Will mailing addresses be supplied to the Contractor? 
A15:  Yes.

Q16:  What portion of the sample will be only Spanish speaking?  Is that information available in the

         data base that would be supplied to the vendor?

A16:  The exact number is unknown.  An estimate would be 50%.   
Q17:  In the RFP there is a requirement that phone surveys be done for the first round and then possibly

         mail surveys thereafter.  Does first round mean first quarter or first year?  If first quarter, do you 

         want contractors to bid subsequent quarters as phone surveys or mail surveys?

A17:  The first round means first quarter. Since Central Health has not performed a phone survey in the
         past for clients, we are unsure if subsequent surveys will be by phone or mail.  Proposals for 

         phone and mail surveys are acceptable.

Q18:  Are you open to receiving bids which propose doing the whole study by mail surveys or phone/mail

         survey combinations instead of phone only for first round?

A18:  Proposals for phone and mail survey combination is acceptable.

Q19:  Can you clarify reports due 60 days after….60 days after the close of the year? Or 60 days after the 

         close of each quarter?   
A19:  The report is due 60 days after the close of each quarter.          
Q20:  What is the budget for the project for the first year?
A20:  Please refer to Answer A2.

Q21:  What is the project budget for each consecutive two renewal years?

A21:  Unknown at this time, however, assuming the methodology remains the same, the work would
         be repeated for year two and three.
Q22:  Has this research been conducted in the past?

A22: Two telephone surveys have been conducted in the past regarding public awareness of Central
        Health, sample size 500 Travis County Residents. In addition, focus groups have been conducted
        with Medical Assistance Program enrollees. Medical Assistance Program enrollees have been
        asked to mail back written survey instruments.
Q23:  Since a minimum of two presentations per dashboard are required and there are two 
         dashboards, would they be at different times during the year, or can one presentation

         per dashboard be done either on the same day, or consecutive days to minimize travel 

         expense.

A23:  Presentation timeframes can be negotiated as presentations are due.

Q24:  Who would be the audience for the presentations?

A24:  At a minimum, one audience would be our Board of Managers and the Strategic Plan Dashboard
         is a data reporting tool we will be making readily available to the public generally speaking. TBD

Q25:  If selected for the interview, would it be in person or via telephone?

A25:  TBD

Q26:  When do you anticipate completing the evaluation phase of the RFP?

A26:  30-60 days.

